
The Basics of Keyword Research

As a new internet marketer, you have probably spent some time hanging around one of the

many internet marketing forums or blogs. You will undoubtedly have seen much discussion

about keywords and keywords research.

Although keywords are not as important as they once were, they are still a major consideration

for internet marketers who are looking at targeting a specific niche. Below you will find a basic

overview of how keyword research works.

Examine Your Site

If you have an existing website, the place to start with keyword research is taking a long look at

your existing site content. You will undoubtedly notice that certain words, terms or phrases are

naturally occurring frequently within the text. These are a good source of initial keyword ideas,

so make a note of any that are prominent. You can also perform this exercise on other websites

in the same niche as your own, and even in printed media such as product brochures. The

basic list of top level keywords you come up with doing this will be the seed for the rest of the

keyword research process.

Gather Additional Keywords

The next stage of keyword research involves finding any search terms your site already receives

traffic from. To do this, you will use two Google supplied tools, Google Analytics and Google

Webmaster tools. These can be found at the following URL:

http://www.google.com/analytics/

https://accounts.google.com/ServiceLogin?service=sitemaps&passive=1209600&continue=htt

ps://www.google.com/webmasters/tools/&followup=https://www.google.com/webmasters/to

ols/

For Google Analytics, you are going to need to use the left hand navigation to drill down in to

organic only search traffic. This is traffic which came to your site free, from the Google search

engine. It should look something like this:

http://www.google.com/analytics/
https://accounts.google.com/ServiceLogin?service=sitemaps&passive=1209600&continue=https://www.google.com/webmasters/tools/&followup=https://www.google.com/webmasters/tools/
https://accounts.google.com/ServiceLogin?service=sitemaps&passive=1209600&continue=https://www.google.com/webmasters/tools/&followup=https://www.google.com/webmasters/tools/
https://accounts.google.com/ServiceLogin?service=sitemaps&passive=1209600&continue=https://www.google.com/webmasters/tools/&followup=https://www.google.com/webmasters/tools/


What you are looking for here is firstly any search terms that your site is already receiving

traffic from, add these to your list of keywords you made from checking your site content.

Secondly, you are looking for any search terms which had a low bounce rate, these might be

low traffic keywords, but they are bringing in very tightly targeted visitors and worth exploring.

With Google Webmaster Tools you are going to do something similar to the process you

completed checking Google Analytics. However, this time around you are looking for any

search terms that were returned quite low in average position. These are keywords your site is

already ranking for, and can be worked on to raise SERP. Add these to your list. An example is

shown below:



Keyword Tool

For the next part of the keyword research process, we are going to use another Google

producet the Google Keyword Tool, this can be found here:

https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&ideaR

equestType=KEYWORD_IDEAS

Using this tool, you are going to take your list of potential keywords you have already made,

and begin to check for other related keywords which could perform well. This is actually really

quite simple.

Take the first of your list of keywords, and enter it into the tool, set your location, language and

device type options, and then submit the search query (you may need to fill in a capcha code

at this point).

You will then be given a list of related search terms. For example, in the screenshot below, the

keyword “keyword research” was the seed:

https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&ideaRequestType=KEYWORD_IDEAS
https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&ideaRequestType=KEYWORD_IDEAS


What you are looking for here, is any keyword that has a high number of monthly searches, but

low competition. Note you can see both global search volume and local search volume on this

list. If you are targeting a locally focused niche site, then you can ignore global volume, and just

go with the local volume. Make a fresh list of these new keywords that have a high volume

with low competition. Repeat this for each of the keywords on your original list. It is a good

idea to add each of these new keywords to a spreadsheet, and record the monthly search

volume alongside the actual keyword.

Keyword Selection

So you now have a spreadsheet that has a number of new keywords, with the actual search

volume listed alongside them. Choosing which keyword to target next could not be simpler. All

you need to do is sort the spreadsheet on the search volume column, from highest to lowest,

and then start targeting each keyword in turn.

Conclusion

This has been a very basic introduction to the process of keyword research. There are many

more options for using the tools that have been listed in this article. Over time, as you become

accustomed to using these tools, you can begin to explore the more advanced options.



However, this simple guide will equip you with all of the skills you need to start performing

basic keyword research.


