
PPC Advertising for Beginners

When it comes to generating traffic for a new internet marketing venture, there is a single

important decision that needs to be made. Whether to pay for traffic, or to try and gain it

organically. It may seem like the second option will be cheaper, but in truth, the cost of

performing SEO and site promotion can often be higher than simply buying traffic. The

problem with buying traffic is that you need to make sure it is targeted traffic, and when it

comes to buying targeted traffic, Pay Per Click (PPC) advertising is king. This article gives an

overview of PPC advertising for new internet marketers.

What is PPC Advertising?

In its simplest form, PPC advertising is a set of technologies which allow website owners to

purchase traffic by placing small in-line ads on websites and in search engine results. If you

have used the Google search engine, you have seen PPC in action, as the top result of any

search result is always a sponsored listing, a PPC advert, and it looks like this:



The very top result is a Google AdWords PPC advertisement, a paid search listing. Indeed,

Google AdWords is the largest PPC advertising network, with an incredible reach across

multiple platforms. Although there are quite a few alternatives, here is a short list of PPC

platforms:

Google AdWords

https://accounts.google.com/ServiceLogin?service=adwords&hl=en_US&ltmpl=jfk&continue=

https://adwords.google.com/um/gaiaauth?apt%3DNone%26ltmpl%3Djfk&passive=86400&sac

u=1&sarp=1&sourceid=awo&subid=ww-en-et-awhp_nelsontest_con

Bing Ads

https://secure.bingads.microsoft.com/

AdBrite

http://www.adbrite.com/

Chikita

http://chitika.com/

Is PPC Advertising Expensive?

PPC advertising can be as expensive or inexpensive as you desire. You set the daily budget for

your advertising campaign, and you set the maximum price per click you are willing to pay. The

higher click price you pay, the better chance your ads have of turning up in top position in

Google search results (if you are using AdWords), or the better the chances of your ads

appearing on top performing websites. Best advice is to start with a lower PPC budget, and

perform some testing to discover just what works best for your site, and then scale up from

there. You can start a PPC advertising campaign for as little as $5 a day.

Targeting Keywords with PPC

Keywords and PPC go hand in hand, as almost every PPC platform is entirely keyword driven.

You would perform keyword research in the normal way, and instead of building site content to

target these keywords, you would initiate a PPC advertising campaign based upon them.

Also, consider the fact that while one particular keyword may be saturated on one PPC

platform, it may be far less competitive on another, so it is well worth checking multiple PPC

platforms. We actually make a PPC Gap tool available here on this site to help with this, and

here is an example of PPC comparison data produced by this tool:
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Tracking PPC Performance

When it comes to tracking the performance of your PPC campaigns, each PPC provider has a

full range of reports and analytics available. However, if you are using Google AdWords, the

entire analytics back end can be integrated into, and interrogated, using Google Analytics.

You will want to monitor you PPC advertising campaigns closely, and refine your target

keywords using analytics data. Keep an eye out for keywords which are performing well, at a

higher cost, you can possibly trim down your click budget for these keywords. The flip side of

this is raising the click budget of underperforming ads, or removing them altogether.

Notes for Affiliate Marketers

Some PPC platforms, especially Google AdWords, are notorious for making it difficult for

affiliate marketers to link to affiliate platforms such as Clickbank, when using PPC advertising.

In practice, if you are an affiliate marketer who promotes Clickbank products (or one of the

other affiliate sales platforms), you may be better off ignoring both AdWords and Bing Ads, and

focusing on one of the tier 2 PPC providers. This will allow you to neatly sidestep the ever

increasing number of rules that both Google and Bing have in place to restrict affiliate

marketers in using their PPC networks to sell affiliate products in certain niches. This is the

punch line though; it really is only certain niches that Google and Bing do not like to serve with

PPC ads. Unfortunately, the whole “make money online” niche is one of them, so this really can

hit internet marketers hard.

Conclusion

You now have a background in what PPC advertising is, and how it works. You have also been

warned of the pitfalls of PPC advertising from an affiliate marketing point of view. If you think

that you could benefit by using PPC advertising to drive traffic to your site, we would



recommend starting small, and seeing how it works out. If it has the required effect, then ramp

up your PPC activity.


