
Gaining Target Traffic from LinkedIn

Ask any Internet Marketer about traffic, and they will all tell you one common thing. Simply

gaining traffic to your money making site is not enough; the traffic needs to be tightly targeted.

What do we mean by targeted traffic? Well, targeted traffic means that the visitors, who come

to your website, are interested in what your site has to offer/provide them. If you have 1,000

highly targeted, focused visitors, they will have more value than tens of thousands of

untargeted visitors, such as you might receive by purchasing traffic. There are plenty of ways to

gain this kind of targeted traffic, and in this article we will look at using the LinkedIn social

networking platform to do just this.

What is LinkedIn?

LinkedIn is a social networking site with a difference. LinkedIn is aimed almost entirely at

business/professional users. You won’t find random silly photos, thousands of game requests

and pointless status updates on LinkedIn as you would on say Facebook. LinkedIn is a lot more

serious. This is great for internet marketers who sell products which suit professional people,

as LinkedIn is populated heavily by middle/senior management personnel, and executive level

people. Put simply, LinkedIn has a much higher average income per user than Facebook,

Google+ or Twitter. And as we are internet marketers, looking to sell products, then this is a

good thing.

LinkedIn Groups

The groups feature of LinkedIn is going to be our main source of tightly targeted traffic.

LinkedIn groups are basically discussion forums, which are made up of people with similar

interests. Some groups are public, and anyone can join, whilst others require approval of your

application to join. You will want to search for and join as many groups as you can find which

fit your niche. You will then have direct access to thousands of people who are very likely going

to be interested in the products/services you are selling; they would be perfectly targeted

traffic if you can gain them.



Gaining Targeted Traffic

The real trick to gaining targeted traffic from LinkedIn groups is to be seen to be an authority

figure. This means getting involved in discussions, posting regularly, answering questions and

basically building credibility. Once you have spent some time in your selected groups, getting

your face known and building a reputation, you can start to post links. The best way to do this

would be to write articles or blog posts that the group would find interesting. These should be

published on the site you are trying to drive traffic too. So you write the post, start a discussion

about it, with a link in your LinkedIn groups, and sit back and wait for the traffic, it is that

simple! Take a look at the screenshot below, this was taken from Google Analytics for a site

which was only a week old. Check out the volume of referrals coming from LinkedIn, and this is

all targeted traffic.



What to Post?

Everything sounds pretty simple up until this point. Join groups, enter into discussion, post

links and gain traffic. Well, there is a slight consideration that makes things just a little more

complicated. You need to think very carefully about the kind of content you post links to in

your chosen LinkedIn groups. If you do not post high quality, totally relevant links, the group

moderator may remove them, or they may even go so far as to ban you from their group. So

you will need to publish high quality content, which is of value to readers, that you can link to

from your LinkedIn group discussions.

When to Post?

In order to leverage the most value from the content you publish and link to in group

discussions, you need to know the best times to post. Consider for a moment that LinkedIn is a

social network inhabited by predominantly professional people. Statistically, the majority of

these people access LinkedIn whilst at work. So this means that the site is much quieter at

weekends, and posting fresh content and links over the weekend is something of a waste, as

you will not receive as many viewers. Similarly, Friday is a bad day for LinkedIn, as most people

are getting ready to finish the working week, and do not have as much time at work to visit

LinkedIn. So Monday, Tuesday, Wednesday and Thursday are your target days.

Conclusion



LinkedIn groups can be an incredible source of tightly targeted traffic. However, it takes care

and a commitment to publishing only very high quality site content, which is entirely relevant

to the groups you are targeting. This obviously means a greater investment in resources to add

content to your site. However, consider the fact the visitors you will attract from LinkedIn are

all going to have an interest in your products, and it becomes a very effective form of internet

marketing.


